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Abstract 
With the continuous reform of big data technology today, big data financial 
model plays a vital role in the development of marketing, its development is not 
only beneficial to promote the optimization and upgrading of relevant industrial 
structure, but also to lay a solid foundation for the high-quality development of 
China's market economy. However, there are positive and negative impacts of 
big data financial model on the development of marketing, but in general, this is 
an important trend in line with the development of The Times, and its practical 
significance is more reflected in the improvement of the effectiveness of mar-
keting work, the creation of enterprise-specific IP value and the improvement of 
brand core competitiveness. At the same time, enterprises can carry out specific 
exploration and practice from establishing the core concept of consumer first, 
improving the working level of marketing personnel and accelerating the opti-
mization and upgrading of relevant industrial structure, so as to promote the de-
velopment of marketing from the perspective of big data financial model. 
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1. Introduction 

With the high-quality development of economy and the in-depth promotion of social informatization, big data tech-
nology has been widely popularized and applied, and the big data financial model was born. In the development of to-
day's market economy, big data financial model plays an important role in promoting the reform and development of 
marketing, especially in the context of expanding market demand and diversifying people's thoughts. Big data financial 
model plays a key role in the development of marketing, including positive and negative effects. However, the financial 
model of big data is a trend wave that fits the development of The Times at present. Relevant responsible departments 
should play a key role in formulating rules and overall planning and guidance. All kinds of market subjects should also 
make positive changes and explore new paths for marketing development. At the same time, on the basis of changing 
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the traditional marketing concept, we should constantly promote the optimization and upgrading of the relevant indus-
trial structure and innovate the new economic business form of marketing development under the big data financial 
model, so as to promote enterprises to obtain more substantial economic benefits. 

2. Overview of the impact on marketing development from the perspective of big data financial 
model 

The big data financial model is mainly refers to through the advanced Internet technology and large data platform, 
with reasonable and lawful means to collect the general consumer spending data filtering and analysis, will be effective 
after inspection of huge amounts of data information and feedback, and receiving feedback data Internet financial firms 
will help the enterprises to carry out effective market development and marketing of a new financial model. In the new 
era, any enterprise is deeply aware of the important value role of consumer data information, and it can support the in-
dustrial chain and supply chain of internal development of the enterprise as a kind of resource. In the context of the 
huge impact of cultural diversity and social informatization, compared with the traditional financial model, big data 
financial model obviously has more remarkable advantages. The big data financial model is conducive to facilitate the 
development of enterprise marketing more conveniently and efficiently. The full coverage of the front end and terminal 
of the big data platform can cover many online drainage channels and ways with a new vision, and enterprises can also 
fully meet the needs of consumers through various marketing means, and enhance the trust and cohesion of consumers 
to the enterprise. As an inevitable product of the development of The Times, it is conducive to accurately grasp the 
consumer psychology, demand and satisfaction of consumers from the fundamental source, so as to develop targeted 
personalized programs and promote consumers to obtain a good consumption experience. More importantly, the wide-
spread application of big data financial model helps consumers obtain more independent choices in industries or servic-
es in a real sense, so as to quickly and accurately explore their own needs (Li Junyang, 2019). As we all know, there is a 
potential consumer group behind every consumer, and the building of IP brand of this product or service is more con-
ducive to the second mining and second consumption of customer groups, and the formation of word-of-mouth effect. 

Admittedly, we should analyze the big data financial model from both pros and cons. In the process of development, 
big data financial model still needs to overcome many shortcomings and drawbacks, so as to ensure its long-term and 
stable operation. Of course, when we look at the big data financial model, we should also analyze it from the pros and 
cons. In the process of development, big data financial model still needs to overcome many shortcomings and draw-
backs, so as to ensure its long-term and stable operation. First, the quality of practitioners related to big data finance 
needs to be further improved. The flood of massive data is likely to have certain interference and influence on the busi-
ness judgment of practitioners, which is not conducive to the in-depth promotion of the future marketing of enterprises. 
Second, in the process of personalized services by analyzing information and data, the relevant platforms may compli-
cate the sale and settlement of products or services due to some technical reasons, which will affect the long-term mar-
ket share (Li Jiefeng, 2021). Therefore, for the development of enterprise marketing under the big data financial model, 
strategic thinking and innovative spirit must always be maintained. 

3. The practical significance of big data financial model for marketing development 
3.1. It is beneficial to improve the effectiveness of marketing work 

In marketing, the relevant staff should actively accept professional training and guidance, and play their role as the 
participants and organizers of the main activities. Enterprises should appropriately strengthen the visibility of products 
and services, and actively obtain market recognition and customer understanding, so as to lay a good foundation for the 
communication of corporate brands. In specific work practice, should pay attention to the marketing personnel quality 
promotion, helped turn the past ideas, learn to use the advanced technology and means, strengthen their own profes-
sional skills, the development of computer and big data technology with a correct understanding, make sure you are 
able to master the consumer information more timely, reasonably adjust consumer intent, Promote marketing plan more 
reasonable, promote marketing work better (Song He, 2020). 

3.2. It is beneficial to build enterprise exclusive IP value 
In the mode of big data finance, enterprises in the process of marketing can explore and promote the channels and 

ways of products or services from the macro and micro levels, open up the bridge of closed-loop communication with 
the external, and play a great role in boosting the quality of products of enterprises. In addition, with the help of big data 
financial service platform, enterprises can more accurately grasp the potential demand and consumption demands of 
consumers. As we all know, consumption plays an important guiding role in production. On the basis of fully under-
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standing the leading role of consumers, enterprises are conducive to analyzing and responding to consumers' consump-
tion preferences according to the individual needs of different consumers, so as to form a cooperative relationship of 
mutual trust in the long run. Therefore, the enterprise products or services to consumers, on the basis of good expe-
rience, able to create their own commodity value, when popular goods of recognition and favor of the market, 
large-scale mass production and processing, effectively for making enterprise dedicated IP to lay the solid foundation, 
in order to further deepen the pave the way for realistic innovation, expand the market. 

3.3. It is beneficial improve the core competitiveness of the brand 
In the tide of economic globalization, the mutual penetration of big data financial model and marketing can funda-

mentally promote the process of enterprises to build their own brands, fully enhance brand new advantages and improve 
brand competitiveness in the market. When following up the marketing link, it is necessary to comprehensively consid-
er the sales volume of the product and the attitude of consumers, and make appropriate adjustments according to the 
feedback of consumers, so as to ensure that the marketing plan can be gradually optimized and improved, which can 
properly save costs and avoid the problems in the operation stage of the product. Enterprises should grasp the interest of 
consumers, from the point of view of consumers to optimize product services, establish a good brand image. Through 
the appropriate promotion of publicity, consumers can be firmly locked, to ensure the development of marketing work 
more smoothly. 

4. The optimization path of marketing development from the perspective of big data financial 
model 
4.1. To establish the core concept of "consumer first" 

In the era of big data, consumers' consumption needs can be mastered in a timely manner through technological 
means, but it is also necessary to conduct appropriate analysis according to the social environment and consumer de-
mands, so as to ensure that the basic demand trend can be mastered (Xu Xingwei, 2021). Consumers can independently 
use search engines or social media and other Internet means to explore the products and services they are interested in, 
investigate the reputation and service quality of enterprises, and choose the best objects through comparison and 
screening. Enterprises should actively recognize the dominant position of consumers, comprehensively interpret the 
preference psychology of consumers, timely adjust marketing strategies according to the changes of social environment 
and consumer demands, grasp their personalized needs, attach importance to basic consumption experience, and im-
plement accurate marketing programs. 

4.2. To improve the level of marketing staff 
In the mode of big data finance, marketers, as the main organizers, participants and practitioners of the market opera-

tion activities of enterprises, play a key role in promoting the marketing activities of enterprises. Therefore, the enter-
prise wants to effective to promote their products and services in the market possession and popularity, and considera-
ble economic benefits, brand effect can be converted to must be from the fundamental level to strengthen the business 
of marketing personnel training, sending the fit times development trend of marketing concept to each and every one of 
their imagination (Yang Xiaoying, 2021). In addition, it is also necessary to cultivate the ability of marketing personnel 
to collect and process effective information, so as to promote them to fully understand the consumer psychology and 
consumer demand, so as to ensure that under different circumstances targeted development of relevant marketing strat-
egies and service programs. 

4.3. To accelerate the optimization and upgrading of the relevant industrial structure 
In the context of big data financial model, enterprises should not only do a good job in traditional direct marketing 

business, but also comprehensively promote the development of marketing from the perspectives of industrial research 
and development, market investment and so on. For example, after the transaction of related products or services, it is 
necessary to develop a matching service plan and a series of derivative businesses. In the long run, it will accelerate the 
transformation of the internal development of enterprises, promote the optimization and upgrading of industrial struc-
ture, and form a complete industrial chain and supply chain within enterprises. In addition, the enterprise in the business 
expand their market at the same time, also need to dig new market demand, to grasp the consumer interest in hot spots, 
both in terms of industry or service content, form, or in terms of after-sale, forming one-stop complete new formats, 
through point with surface, in the spread of enterprise culture idea, commodity value, on the basis of the enterprise 
market positioning, Promote systematic upgrading of industrial structure. 
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5. Conclusions 
The in-depth reform of big data financial model has brought many opportunities for the development of marketing, 

which requires enterprises to establish the value orientation of consumer first in the process of marketing, and conti-
nuously improve the working level and ability of relevant employees on the basis of effective use of big data technology 
and platform. All-round, multi-level, wide field to realize the new advantages of enterprise market competition, to 
create a new form of integrated marketing. Therefore, under the situation of high-quality economic development in the 
future, big data financial model is bound to improve the level of refinement and effectiveness of marketing work, and 
lay a solid foundation for enterprises to expand more market customers and seize market shares. 
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